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LET US KNOW:

1  Your feedback about 
the events - please reply 
to the surveys.

2 If you have any ideas 
for future events or the 
possibility to help us in 
organizing one. 

3 If you would like to 
write an article for the 
Update.

4  If you would have 
other means of 
supporting the 
Association.

We would like to remind 
that we are a small team 
of volunteers consisting 
of Aalto MBA graduates. 
Any support is highly 
appreciated! 

Tarvo Viita-aho, TKK MBA 1999 
Elina Karjalainen, TKK EMBA 2006

To our annual Golf Challenge 
Tournament held in June, the 
Aalto MBA Association had 
invited Hanken. Aalto won as 
unfortunately there were no 
participants from Hanken joining 
the competition. We look 
forward to inviting some MBA 
clubs to challenge us next year! 

Results of the special contests:
1. Longest drive to the fairway 220 metres: Kalle Kärkäs
2. Closest to the pin (no one), finding the green was a challenge to 
everyone this time.

Results of the main competition:
Best SRC 81 and PB result 36 points: Tarvo Viita-aho
The modes comment of Tarvo was "the Hyvinkää golf course is a 
bit difficult for the guests playing it for the first time or even after a 
few times". The best guest players were Petri Laulajainen with 31 
PB and Saku Viita-Aho with SRC 88.

In this edition of the Update, we bring news on the Golf Event 
and on the hugely popular Personal Development Event "Get 
Noticed - Develop Your Personal Branding". We also let you 
know on the upcoming autumn and early winter events that your 
association is working on. Finally, we have an article that 
reminds us of how privileged we are and what a great era in 
human history we live in.

           -The Board of the Aalto University MBA Association

Golf Challenge Tournament

Aalto University MBA Association
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Thanks, it was a fun day! 
Hope to see you again next 
year golfing and enjoying 
beautiful weather!
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"Get noticed – Develop Your Personal Branding" - an 
event with great speakers and sunshine

About 90 Aalto MBA Alumni gathered on a 
sunny August evening to the new Aitio 
Business Park to hear and see great 
presentations about personal branding. Three 
fantastic presenters had arrived to give their 
take on personal branding.

The former US ambassador to Finland and 
executive in Residence at Aalto University, 
Mr. Bruce Oreck, started his enthusiastic and 
invigorating presentation with great feelings 
and energy in it. The core message was that a 
brand is a signal and it represents your core 
values. Mr. Oreck advised the audience, 
mainly Finns, to get over cultural humility and 
to start marketing ourselves: “People who are 
crazy enough to think they can change the 
world, end changing 
it."

You have to think 
carefully who you are 
and what does your 
brand mean. Based on that you have to plan 
on how to deliver the message. A great story is 
true (consistent and authentic), subtle (you 
can draw your own emotional pictures about it) 
and it contains a promise (bold and 
audacious). But remember, you only have a 
short span of time to capture the interest of 
your audience so that they are receptive to 
your message.

Ville Tolvanen, “the 
digitalist”, is a very vivid 
speaker who seeks to 
provoke his audience to 
think out of the box: "The 
worst thing that can happen 
to a career is that nothing 
happens". He advised us 
not to rely only on our CVs, 
degrees and job history. 
Don’t believe what others 
say, think differently on how 

to show your color and how to sell yourself. 
Leave your shame behind, because greatness 
and craziness are near each other. Ville 
mentioned Martti Ahtisaari and Kimi Räikkönen 

as good examples of 
people who have built 
their careers from 
scratch.

Timo Toivanen, a 
headhunter from 
Taplow Group, 
presented his advice 
and vast experience on how to get the attention 
of headhunters and raise yourselves above the 
general mass. It is important to show your 
deliverables and track record and have a human 
touch in your profile. Substance should be 
balanced by also having a life. Remember 
focus, add superlatives and visuals to your 
LinkedIn profile.

After the presentations, we 
had a nice moment of 
networking together with 
wine and food. The 
atmosphere was relaxed 

and the association members were happy to 
meet each other after the summer break and 
enjoy the last official day of summer with warm 
and sunny weather outside.

Networking and vivid discussions between the MBA 
alumni after the presentations were over.

Piia Heikkilä, Aalto EE EMBA 2013 

"People who are crazy enough to 
think they can change the word, 
end changing it."
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What a Great Era We Get to Live In

We	live	in	a	wonderful	era,	and	some1mes	it	is	good	
to	remember	how	fortunate	we	are.	Human	ingenuity	
and	the	work	done	by	our	ancestors	allows	us	to	live	in	
the	most	prosperous	era	of	human	history.	The	
specializa1on	of	jobs	and	the	use	of	technology	has	
been	pushed	forward	to	its	furthest	extent	in	the	
Western	world.	The	prosperity	we	have	is	unparalleled.

We	do	not	need	to	scavenge	for	food	most	of	the	day,	
nor	do	we	need	to	worry	about	having	a	warm	place	to	
stay.	As	an	example,	last	week	I	aCended	a	good	
friend’s	wedding	in	Pamplona,	Spain.	FiHy	years	ago	it	
would	not	have	been	feasible	to	take	an	extended	
weekend	from	work	to	share	the	wedding	couples'	
special	day.	The	means	to	travel	by	a	jet	airplane	at	an	
economical	price	was	not	available	nor	was	the	
possibility	to	take	a	high	speed	train	to	travel	long	
distances.	However,	we	consider	it	normal	for	our	1me,	
without	giving	thought	to	the	marvel	of	flight	and	
infrastructure	that	is	in	place	to	accomplish	said	things.

We	can	travel	to	the	other	side	of	the	world,	have	a	
short	holiday	or	be	on	business,	and	be	back	home	by	
the	end	of	the	week.	As	perspec1ve,	the	travels	to	visit	
family	in	the	lake	region	of	Finland	in	the	50’s	from	
southern	Finland	took	over	a	day	of	travel.	It	required	
the	use	of	steam	locomo1ves	and	the	other	public	
transport	methods	that	were	available.	Today,	in	the	
same	1me	span,	one	can	travel	the	globe.

If	you	walk	into	any	grocery	store,	you	will	be	able	to	
buy	condiments	and	spices.	Actually,	open	a	cupboard	
in	any	kitchen	and	with	high	probability	you	will	find	
black	pepper.	From	the	12th	to	the	17th	century,	spices	
were	the	most	profitable	trade	in	Europe.	In	fact,	they	
were	at	one	1me	even	more	valuable	than	silver.	Men	
were	ready	to	kill	each	other	for	spices.	Today	we	do	
not	give	spices	much	thought,	and	even	if	you	have	a	
modest	wage	you	can	afford	to	buy	spices.	Before	only	
royalty	and	the	cream	of	society	could	afford	spices.	

Turn	the	clock	of	1me	just	a	few	genera1ons	and	
average	life	expectancies	were	much	lower.	In	the	19th	
century	every	other	German	child	died	before	turning	
the	age	of	five.	Tuberculosis	was	one	of	the	big	killers.	
By	the	late	19th	century,	70	%	to	90	%	of	the	urban	
popula1ons	of	Europe	and	North	America	were	
infected.	About	80	%	of	those	individuals	who	
developed	ac1ve	tuberculosis	died	of	it.	With	the	
advent	of	an1bio1cs,	death	from	these	common	
bacterial	diseases	have	been	adverted.

In	the	beginning	of	the	80’s,	to	have	a	long-distance	
phone	call	from	Peru	to	Finland	required	one	to	call	the	
operator	and	make	a	pre-booking	for	the	call.	The	
prices	were	high	and	that	meant	calling	home	was	
possible	only	on	special	occasions.	With	video	
conferencing,	instant	messaging	and	e-mail,	the	world	

of	communica1on	has	truly	been	revolu1onized.	The	
prices	of	communica1on	and	informa1on	sharing	is	
affordable	for	the	masses.

The	prospect	of	moving	to	another	country	only	a	
century	ago,	meant	leaving	your	old	life	and	rela1ves	
behind.	Think	about	the	Finns	that	moved	to	the	States	in	
the	turn	of	the	20th	century.	You	made	the	leap	to	an	
unknown	life	on	the	other	side	of	the	world	never	to	visit	
your	birth	place	again.

Nevertheless,	inequality	in	the	world	is	s1ll	high.	What	
does	it	take	to	be	in	the	top	1	%	of	the	world	based	on	
income?	By	earning	a	liCle	less	than	29.100	Euros	per	
month	one	is	part	of	this	group.	It	is	a	startling	reminder	
of	just	how	prosperous	developed	countries	and	their	
ci1zens	are	compared	to	the	vast	majority	of	other	
people	who	share	our	planet.

World	history	shows	that	human	progress	has	not	been	
linear.	During	the	Pax	Romana,	the	Roman	empire	and	its	
free	ci1zens	lived	a	prosperous	1me.	However,	the	Early	
Middle	Ages	followed	and	it	took	nearly	half	a	millennium	
before	civiliza1on	in	Europe	would	progress	once	again.	

The	advances	that	have	been	made	in	healthcare,	that	we	
take	so	granted	today,	could	take	a	turn	for	the	worse	as	
bacteria	are	ge`ng	resistant	to	an1bio1cs.	Many	of	the	
natural	resources	that	we	have	been	accustomed	to	
having	in	abundance	are	showing	first	signs	of	really	
dwindling.	On	one	hand,	it	is	good	that	we	do	not	know	
what	is	in	store	for	humanity	and	what	human	ingenuity	
will	achieve	in	the	future.

What	we	should	be	aware	of	is	that	we	live	in	a	good	era	
of	human	history	and	let	us	be	hopeful	that	the	future	
holds	even	beCer	1mes	for	our	children	and	the	
popula1on	in	general.	Just	some1mes	it	is	good	to	stop	
and	take	a	bigger	perspec1ve	of	our	lives,	of	the	1mes	we	
live	in	and	be	grateful	for	what	we	have.	

In	some	ways	we	live	beCer	than	ancient	kings,	even	
though,	we	do	not	have	subjects	or	huge	expanses	of	
land	under	our	control.	The	most	valuable	thing	of	all,	we	
have	the	opportunity	to	follow	our	dreams	and	passions.	
Let	us	not	waste	the	opportuni1es	given	to	us,	as	Mr.	
Oreck	reminded	us	in	the	Personal	Development	event,	
those	who	believe	they	can	change	the	world	are	the	
ones	who	change	it.

Antti Heiskanen, Aalto EE MBA 2012  
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Mark the Dates - Remember Our Interesting 
Events for the Autumn of 2016!

Wine	Tas)ng	Evening	

October	13th	at	17:00,	Wineserver,	Helsinki

GE	Health	Company	Visit

November	17th	at	17:00,	Loca1on	to	be	known

Christmas	Glögit

December	12th	at	17:00,	Arkadia	Bookshop

Aalto University MBA Alumni Association ry.
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You have received this communication as a member of the Aalto University MBA Association.

The association, for the alumni by the alumni, is a voluntary association, independent of Aalto EE, that 
strives to support its members in networking, professional development, gaining new insights and 
promoting the value of the Aalto University MBA programs. For more information, please check the 
association's webpage: www.mba-alumni.fi

JOIN US
info@mba-alumni.fi

AALTO UNIVERSITY MBA ASSOCIATION
www.mba-alumni.fi

Aalto University MBA Association


